Savel

the food agency

STRATEGIC MARKETING EXAMPLES
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WE KNOW FOOD.WE LOVE FOOD.

Savor is a full-service marketing communications agency. So, yes, we are skilled at building brands and increasing
sales by developing marketing strategies and executions (planning, packaging, sales materials, web, PR...).

Even more than that, we are food focused. We subscribe to the food publications. We attend the food trade
shows and events. And, we regularly interact with food manufacturers, sales reps, brokers, distributors, retailers,
associations, journalists and chefs to keep up on the latest trends and the state of the industry.

This means that when you sit down to discuss your marketing communications with us, we understand the
complexities of bringing a product to market and can recommend strategies and executions based on your

needs that have been successful for our other food clients.

Best of all, we think you'll like working with us.We're a fun, creative group that makes the process of promoting
your company as simple, organized and straightforward as possible for you.

What else should you know about us!? Our company has been food-centric since 2005.We're located just
north of Chicago, IL.We all like chocolate. But, can't agree on what kind.

We'd love to learn more about your company. Contact Seth Bender at sbender@savoragency.com or
847.556.751 | right now.

Or; first, take a look at the work we've done for other food companies and get a sense of our capabillities...

Enjoy!
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Our list of services includes (but is not limited to):

Marketing Strategy

* Research

* Marketing Plan

* Product Introduction

Digital Marketing

* Social Media Management
¢ Social Media Ad Campaigns
* Websites/eCommerce Sites
¢ Email Marketing

* Search Engine Marketing

¢ Search Engine Optimization
* Banner Ads

* Blogs

Brand Identity

* Brand Positioning/Focus
* Logo Development

* Collateral Materials

Sales Materials

¢ Sell Sheets

* Price Lists

* Brochures

* Trade Show Booths

Packaging

* Design

* Research

* Point of Purchase Displays

MENU OF SERVICES

Public Relations
* Plan Development
* Media Outreach

* Trade Show Press Coordination

* Blogger Campaigns
* Sponsorships

* Promotions

* Events

Advertising/Direct Marketing
* Trade & Consumer Ads

* Catalogs

* Postcards/Mailers/Letters

* List Development & Analysis
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HIGHLAND BAKING CO.
Bread is our passion. Service is our specialty.

About Savor
For over |3 years, we've been partnering with food companies like yours to develop fresh and effective marketing solutions. In that time, we've had the privilege of
collaborating with the above brands.
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Jumbo Gourmet
Caramel Apples

Induige in creamy caramel
and premium chocolate
‘enrobingan orchard
fresh apple.

Shop Now >

Petite Apple
Assortments

Give the gift of many
flavors with a collection
of our parite gourmet.
apples.

Shop Now >

Impressive
Gift Baskets

Overflowing with chocolate,
‘Gramel and delicious apple

I creacs, this s a gif for anyone
7 and everyone.

Shop Now >

Shop Now, Ship Later!  Fresh & Delicious - Guaranteed!
Our gourmet apples are hand made from orchard fresh appies, premium chocolate, and delicious gourmet topings.
We guarantee them to armive fresh and delicious. Order now, choose your celivery date, and we'll ship it to arrive on time.

Gourmet Apple Story | Custom

| Shipping | FAQ

©2008 M. Prindables  Sta Map | Prvacy Polcy

Emall offers

Easter Egg
Basket Apple
Milk Ci
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The Original Gourmet Caramel Apple
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2007 Spring Gift Collection

Order at mrsprindables.com

Mrs. Prindable’s Marketing Program
Developed a strategic campaign that built DTC sales from nothing to a multi-million dollar business channel. Included: catalogs, website updates, email marketing and
PR (all shown) as well as direct mail pieces, trade show signage, digital ads, promotional materials included in gift deliveries and packaging.

SHOP GIFTS:
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‘Shop Our Classic
Gourmet Appies >

Special Ocaasion
Apples

Celebrate Holdars,
Bt =4

Petite Apple
® Assortments

Petite Party

Favors

Our Famous Creamy Caramel
Using only the best Ingredlents, our confectioners make our buttery caramel the old
fashioned way by cooking It In copper pots In small batches.

Fresh & Delicious
Starting with handpickeg
Gellvered fresh from the orchard,
FREE! Gift Box & Personalized Card e arE et mopiee Tk
Send our Jumbo gourmet caramel apples, and we'll package them In our elegant gift
box complete with a gold ribbon, bow and personalized gift card message.
Buy Now, Ship Later

gourmet caramel apples to order. Choose your dellvery date up to 3
months In advance, and we'll get your gifts there on time.
Mrs. Prindable’s Promise
We know you will be dellghted with your purchase. In the unilkely event that you
are not completely satisfied, let us know. We'll make It right,

, extra fancy apples

them with premium chocolate:
and gourmet toppings.

The Gourmet Apple Story | Custor Shipping | FAQ Emall offors
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Order at misprindables com

Fall In Love With Our Fall Treats
the new season by sending
family delicious gourmet gifts.

No Tric

Fresh & Delicious
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PURE VANILLA EXTRACT
"ET CONTENTS 8 FL OZ (206 ™)

Old Logo and Label

PADAGASCAR BOURBON;
URE vA N11 1A EXTRAS

VET CONTENTS 8 FL 0Z (2361

Redesigned Logo and Label

_ COCKTAILS

Vanille, & Flosor Recipes

-

ENTERTAIN WITH FLAVOR

Our third-generation, family business has
been crafting premium vanilla and flavor
products for over 100 years. At a time when
mixology enthusiasts are pushing the creative
boundaries of cocktails, it’s been thrilling to
see how people are using our vanillas and
pure flavors

Along those lines, we're pleased to partner
with our friends at CH Distillery, Chicago’s only
combination working distillery and restaurant/
bar, to create these cocktails. In the same way
we developed our cold extraction process
to distill the flavor from vanilla beans, the
artisans at CH have refined the art and
science of distillation, resulting in award-winning spirits, like their flagship
CH Vodka

Looking for the perfect drink et e T
for entertaining? CH's talented | 5|

mixologists have developed ; .
recipes that pair our flavors with @ ch, .chch_ch ch.chlch
' | ‘ @

their spirits with delicious results. iy

Use and enjoy!
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FINE VANILLAS & FLAVORS

ABOUT VANILLA FLAYORS PRODUCTS RECIPES NEWS MEETUS CHEFSCORNER MERCHANDISING VIDEOS CONTACT

DELIGHT
YOUR = —
CUSTOMERS"

DiscOVER THE
WORLD'S FINEST
PUREVANILLAS
AND FLAYORS >
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NIELSEN-MASSEY

FINE VANILLAS & FLAVORS

e #] i

« PLACE AN ORDER (IRADE ONLY)
« FIND BROKERS/DISTRIBUIORS

WHY NIELSEN-MASSEY '

cporation.

‘The Finest Vanilla Extracts

Wit s n ming,

Premium, Origin-Specific Beans

New Guinca.

regons,
and Tari,

Mexico, Uganda,

Excellent, Reliable Service

e ane your compie satsfacion vih ut OGS, ‘ a

Insight Into The Culinary Community

Website Strategy: Developed a site with a separate section for each of the company's 4
customer segments, enabling them to speak directly to the needs of each. Continued to

manage and add content, growing site to almost 4,000 pages with features like animated slides,

videos, recipes and more. The site averages a couple hundred thousand visitors each year.

Nielsen-Massey Vanillas Marketing Program
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CARIBBEAN

5 drops Nielsen-Massey
Tahitian Pure Vanilla Extract

8 drops Nielsen-Massey Pure
Chocolate Extract

% oz lemon juice

3/4 0z Demerara Syrup (see p. 7)

20z CH Rum

Freshly ground nutmeg for garnish

Combine all ingredients in
a shaker, add ice and shake
vigorously. Strain and pour in
a cocktail glass. Garnish with
nutmeg

Makes 1 cocktail
Tip: Though a delicious flavor in

right, vanilla can also act
foctive flavor

this
the chocolate, rum and nutmeg.

www.nielsenmassey.com/recipes 3

10 drops Nielsen-Massey Pure
Lemon Extract

3/4 0z lemon juice

3/4 0z Rosemary Syrup (see p. 7)

2 0z CH Peppercorn Vodka

1 rosemary sprig for garnish

Fill a rocks glass with ice. Add
ingredients, stir and serve. Garnish
with the sprig of rosemary.

Makes 1 cocktail

BLOSSOM
IS KEY

8 drops Nielsen-Massey Orange
Blossom Water

3/4 0z lemon juice

3/4 0z Simple Syrup (see p. 7)

20z CH Key Gin

Orange peel twist for garnish

Fill a rocks glass with ice.
Add ingredients, stir and serve.
Garnish with an orange peel twist.

Makes 1 cocktail

Brand Strategy: Don't just sell product features. Sell what you can
make with those products.We created a series of recipe booklets
to show usage ideas, including this one that was utilized to promote
to mixologists, restaurateurs, consumers, retailers and more.

Over a series of meetings with the Nielsen-Massey team, we determined the target demographics, goals, positioning and messaging for each of their four distinct
customer types: consumers, retailers, food manufacturers and culinary professionals. The positioning demanded we promote the quality, expertise and history of this
family business, so we developed an updated, more elegant logo featuring a family crest in which each element represented a brand ideal. Subsequent marketing
followed the positioning and included: labels and packaging, website, collateral materials (all shown) as well as their marketing plan, social media, presentations, events,
public relations and signage for trade shows and their headquarters.
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Facebook

Glazed and Infused Doughnuts
4 Pubiished by Seth Bender (7
Like This Page - May 25 - Edited - @

WIN FREE DOUGHNUTS FOR A MONTH1I!

Our new Maple Bacon Long John Mascot needs a
name. TO ENTER, COMMENT BELOW WITH YOUR
NAME SUGGESTION. OR, TAG US (@GOGLAZED)
WITH THE HASHTAG #GLAZEDNAMEGAME WITH
YOUR NAME SUGGESTION. Then celebrate
#NationalDonutDay with us Friday, June 2 in our
stores.

Enter by midnight CST 5/30/17. We'll announce

our favorite on 5/31/17 and ONE winner will
receive a $150 gif... See More

@ TagPhoto @ AddLocation /' Edit

il Like @8 Comment A Share a-

Q0% 9 Chronological *
26 shares 233 Comments
View previous comments 60f233

- Katie Richert Sticky Sizzle
Like - Reolv - Messaae - Mav 30 at 8:260m

Write a comment

Glazed and Infused Doughnuts
] Published by Seth Bender [7)
Like This Page - June 2 - @

Thanks to Steve Dahl and WLS-AM 890 for having
us on to talk about our #SalvationArmy
#Doughnuts. We'll be serving these Vanilla Bean
Glazed Doughnuts with Red, White and Black
Sprinkles on Saturday, June 3 (last chance!). 50%
of proceeds go to The Salvation Army Chicago
Metropolitan Division. #NationalDonutDay

@ TagPhoto @ Add Location ' Edit

e Like ®8 Comment 4 Share B~
001 Chronological

2 shares 2 Comments

l Amy Hussmann Mckinley That's my girltt
Like - Reply - Message - June 3 at 6:54am

n Rick Hussmann Steve Dahl was insane (ly funny).

Glazed & Infused Social Media

Twitter

Glazed and Infused
@goglazed L

(1/2) This #MemorialDay we honor the 100th
anniversary of Doughnut Lassies-These
brave @SalvationArmyUS women served
doughnuts to WWI troops

10:30 AM - 29 May 2017

3retwects 6likes @D QPOE @

Instagram

Glazed and Infused
@goglazed Y

Something BIG is coming for
#NationalDonutDay & we’ll need ur help.
Check BAC-ON Twitter this wk for a contest
announcement. #GlazedNameGame

8:15 PM - 23 May 2017

2reweets 16Lkes S HOREO © QDO

goglazed [ Fotiow |

goglazed Support The #SalvationArmy,

Enjoy A #Doughnut!

>>>>>55>

Salvation Army Doughnut: #Vanilla Bean

Glazed. Red, White & Black #Sprinkles.

50% of proceeds go to The Salvation Army

#Chicago Metropolitan Division

(@SalArmyChicago).

>>>>>3>>

ONLY available Fri, June 2

(#nationaldoughnutday!) & Sat, June 3 in

any of our 5 stores. Pre-order online at:
goglazed he-salvati

army
goglazed #doughnut #donuts
#doughnuttime #bestdoughnuts
#bestdoughnutever #glazeddonuts
#glazedandinfused #chicagofoodie
#chicagofood #chicagodoughnuts
#foodporn #foodie #instafood #dessert

O Q

578 likes

MAY 26

Log in to like or comment.

goglazed [ Fotiow |

goglazed Get This Doughnut for FREE!
Stop by any of our 5 locations this Friday
(#NationalDonutDay!) and get a coupon for
a Free #Vanilla Bean Glazed #Doughnut
with any purchase. Redeem any time the
#GoGlazed doughnut craving strikes
between June 5 - July 5. See ya Friday!

View all 32 comments
tylerchaumet @evanschlinke

mackenziedemarco @brittanie jean get
one for me@my fav place

miguel_core1 Perfection
sophg22 @dani_hammer0530
ripley0 My fave donut!tt
tanvismo @slking24

b.kane07 @maritza1441 i like free
caseyjacobs712 @kmruss2

O Q
820 likes

MAY 31

Log in to like or comment.

This doughnut purveyor's marketing team was short-handed heading into National Doughnut Day. Since we were already managing their PR and had a hand in crafting
the promotions leading up to the “holiday”, we asked if we could provide social media support as well. For a two-week period, we took over their Facebook, Instagram
and Twitter accounts as well as managing their ad spends and a naming contest for their new mascot. The social media promotion resulted in over 250 entries in the
contest, over 200,000 impressions and |36 new followers on Facebook and Twitter and over 4,000 likes on Instagram... Plus, lines out the door at all their locations.




Media Highlights

P@®® Q@ Blog Magarine @ Sweeps  Shop ©

)
Main  Turkey  Stuffing Sides  Entertaining v Desserts  How-Tos  Leftovers

Home / Holidays & Parties / Thanksgiving Product Guide: Edibles

Thanksgiving Product Guide: Edibles

From pie-flavored truffles to the best brine for your bird, we've found tasty
treats you can buy to enhance your Thanksgiving feast.

CATEGORY: Thanksgiving

URBAN ACCENTS’ ‘

GOURMET GOBBLER

Complete Turkey Brine and Rub Kit

perfect, juicy turkey every time

Gourmet Gobbler, $12.99

This turkey prep kit includes a spice brine blend, an herby peppercorn rub and a gusseted
brining bag — everything you need to create a juicy bird. urbanaccents.com

ﬁ for‘ women

Chicago @ribune

circulation 439,731

PENTHOUSE

print circulation 109,792

—

print C|rcu|at|on I 073 6

Abaut.com

online circulation 1,000,000

babble

online circulation 10,210,041

PHL LEMPERT

GyRU

online viewers 67,357

viewers 7,205

viewers n/a

Armed with a wide selection of delicious products (from spices to rubs to mixes and more), we conducted consistent outreach to local, regional and national media. Through
this outreach, we were able to secure a number of high profile reviews including the FoodNetwork.com (shown), Phil Lempert Supermarket Guru (it was deemed a "Hit”") and,
the seemingly unlikely Penthouse Magazine's grilling round-up (“if the seasoning sucks, so will your food.”). As a result, Urban Accents enjoyed spikes in online sales and traffic.



( Restaurant Trde Ads \

rom three simple ingredients,

HISHLAND PAKING CO.

Bread is our passion. Service is our specialty.

“UNIQUE SPECIALTY BREAD & ROLLS"

Old Logo Redesigned Logo

#| Var-Baked Tuscan Bun
A ciabatta-like bun that holds
up to burgers with loads of
toppings. Finish it off in the
oven for that fresh-baked
flavor and toasty texture.

3

Durger Buns

Brochure
Making Customers Swoon

3

- #2 Pretzel Bun
Classic pretzel dough
shaped into an irresistible
J bun.With a crusty outside

WIDE SELECTION ‘53

Be F :
Tae <K tie weddings o cqq and soft, chewy inside, its 2
o 2t the gril we can protis mouthwatering alternative to

S you ne: Provide the a traditional bun.

ed for a| of

OS€asions and dining facitiprs A0

itie

o #3 Buttery Bun

Similar to a brioche, this rich bun
has a tantalizing golden crust. Its
sweet, flavorful composition pairs
well with premium toppings.

SUPERIOR bR gp s

o

achie and ¢
hieving delcious ragypemced to
€ry time,

FRESHLY bakep

There's nogy
Ing bet,
orad W bake gyry 2" fresh Serve aburger<o-remember uing on of our many
' Chicagoland areg g o deliver For info about our buns or huge selection of table s /
5 2 woek and subs, contact us o visit highlandbalng.com. HIGHLAND BAKING €O

EENUINE Sl'_Rw(t To taste & comapare, give us a call: 847.6! v Bread Is our passion. Service Is our speciaity.

Highlan,

Email Marketing

Highland Baking Co. Marketing Program

We rebranded this bread baker (top left) based on results of positioning research and developed marketing efforts that promoted its high quality products and
exceptional service with a specific message depending on the target (fresh bread for local, frozen for national). Efforts included: email marketing, print ads, brochures
(all shown) as well as creating and managing their marketing plan, website, collateral materials, sell sheets and folders, truck signage and a trade show booth. 9J

N




Facebook Twitter Instagram

% Nielsen-Massey Vanillas 2.;"“ Nielsen-Massey &
l}j Y @NielsenMassey h

What's a Scotcheroo? Find out at

B mesermassey 2

nielsenmassey @Catersource #Chefs!
Let's talk about how you can deliver sweet
and savory #menu items with delicious
results using our pure #vanilla and flavors.
Visit us at booth 826.

S35>5>>>

#Catersource #CS2017 #foodservice
#foodserviceindustry #cheflife
#chefsofinstagram #culinaryworld
#culinary #cateringchef #catersource2017
#chefrecipe #vanillaextract
#madagascarbourbonvanilla #purevanilla

'Tis the season for baking! To kickoff the holiday season, we're celebrating

with 12 DAYS OF COOKIES from December 14th-25th. #FancyFoodShow Booth 1070.
#Recipe: bit.ly/NMVScotcheroos

@craftcarejoy #wffs17

Check our Facebook & Twitter daily because we'll be counting down to
Christmas by posting our favorite cookie recipes!

The anticipation killing you? Visit our website's Holiday Cookies recipe page
anytime for access to festive & tasty treats: http:/bit.ly/1HUIbM7

#natural #naturalfood #wholesomefoods
#naturalingredients #vanillalove #baking
#cooking #food #allnatural
#naturalproducts #nielsenmassey

hanan_ks Hello, why you discontinued
your alcohol free vanilla extract?

alkalineholisticwellness Gorgeous
91 likes

MARCH 14

& ==

Add a comment...

Click here for festive dessert recipes perfect for the holiday season!
NIELSENMASSEY.COM

TR .. |

2 Retweets 15 Likes Q 'j Y ° e -~ @ & e nielsenmassey In making pure vanilla
I A T gxtracts, we start with premium, all natural
. &> ) eans. Here's what #vanilla beans
i ¢ View Results ] VANILLA BEANS, cultivated in different regions look like.
e e 5 - Tahitian, which is a different genus of
b vanilla, is the plumpest. Indonesian, which
is cured using smokers, is the most
brittle.
P
#vanillabean #vanillabeans #vanillapod

125 Likes 2 Comments 31 Shares & v 7 Nielsen-Massey
b NielsenMassey

Facebook Like Campaign Ad Did you know the orange is a cross between a
pomelo and a mandarin? #Cocktail:

it | Nielsen-Massey Vanillas j.mp/1Yj4HBI #fridayfunday
Sponsored .

#vanillaextract

#natural #naturalfood #wholesomefoods
#naturalingredients #vanillalove #baking
#cooking #food #allnatural
#naturalproducts #foodphoto

v m.’fff%‘s'fms #harvestingnature #mexicanvanilla
" #tahitianvanilla #indonesianvanilla

Like good food? Recipes? Giveaways? Then LIKE our page. Perfect as the
Holidays approach.

MADAGASCA e )
VAN iy o

O Q
148 likes

MARCH 2

LIKE CHEESY?

Add a comment...

L

Nielsen-Massey Vanillas
Food/Beverages il Like Page

Nielsen-Massey Vanillas Social Media

In developing Nielsen-Massey's social media program, we used our established system to identify goals and strategies, schedule engaging content relevant to their
target and determine the budget for an ad spend that supported their goals. Following established positioning and messaging, we developed posts that demonstrated
how to use the products and presented Nielsen-Massey as a vanilla and flavor expert and a leader in the culinary community. We grew their following across the three
main platforms (along with setup in Pinterest and YouTube) from starting level to 22K+ and obtained over 2.3 million impressions last year. | Q of this year was looking
even better with an improved CPM and impressions at |.4 million.
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MARSHMALLOWS

S0 we created delicious ALL NA
marstmalos that affe you s -

,‘-5@‘

Wholgs

Dandies Marshmallow Marketing Program

Through market research and branding exercises, identified an opportunity to reposition these marshmallows from VEGAN to ALL NATURAL, opening them up to

new retail opportunities and consumers. Included: brand identity/logo, packaging, sales materials, website and trade show booth.




Hungry for more?
To see additional work and discuss how we can serve you up marketing and PR support, contact:

Seth Bender; Partner
84/.556.751
sbender@savoragency.com

savoragency.com ¢ @savoragency * facebook.com/savoragency




