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WE KNOW FOOD. WE LOVE FOOD.

Savor is a full-service marketing communications agency. So, yes, we are skilled at building brands and increasing 
sales by developing marketing strategies and executions (planning, packaging, sales materials, web, PR...). 

Even more than that, we are food focused. We subscribe to the food publications. We attend the food trade 
shows and events. And, we regularly interact with food manufacturers, sales reps, brokers, distributors, retailers, 
associations, journalists and chefs to keep up on the latest trends and the state of the industry. 

This means that when you sit down to discuss your marketing communications with us, we understand the 
complexities of bringing a product to market and can recommend strategies and executions based on your 
needs that have been successful for our other food clients.  

Best of all, we think you’ll like working with us. We’re a fun, creative group that makes the process of promoting 
your company as simple, organized and straightforward as possible for you.   

What else should you know about us? Our company has been food-centric since 2005. We’re located just 
north of Chicago, IL. We all like chocolate. But, can’t agree on what kind.  

We’d love to learn more about your company. Contact Seth Bender at sbender@savoragency.com or 
847.556.7511 right now. 

Or, first, take a look at the work we’ve done for other food companies and get a sense of our capabilities... 

Enjoy!
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Our list of services includes (but is not limited to):

Marketing Strategy
• Research
• Marketing Plan
• Product Introduction

Digital Marketing
• Social Media Management
• Social Media Ad Campaigns
• Websites/eCommerce Sites
• Email Marketing
• Search Engine Marketing 
• Search Engine Optimization
• Banner Ads
• Blogs

Brand Identity
• Brand Positioning/Focus 
• Logo Development
• Collateral Materials

Sales Materials
• Sell Sheets
• Price Lists
• Brochures
• Trade Show Booths

Packaging
• Design
• Research
• Point of Purchase Displays

Public Relations
• Plan Development
• Media Outreach
• Trade Show Press Coordination 
• Blogger Campaigns
• Sponsorships
• Promotions
• Events 

Advertising/Direct Marketing
• Trade & Consumer Ads
• Catalogs
• Postcards/Mailers/Letters
• List Development & Analysis

MENU OF SERVICES



          

4

About Savor 
For over 13 years, we’ve been partnering with food companies like yours to develop fresh and effective marketing solutions. In that time, we’ve had the privilege of 
collaborating with the above brands.
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Mrs. Prindable’s Marketing Program 
Developed a strategic campaign that built DTC sales from nothing to a multi-million dollar business channel. Included: catalogs, website updates, email marketing and 
PR (all shown) as well as direct mail pieces, trade show signage, digital ads, promotional materials included in gift deliveries and packaging.

2007 Spring Gift Collection 

The Original Gourmet Caramel Apple              Order at mrsprindables.com

Easter Egg 
Basket Apple 
Milk Chocolate 
Walnut Pecan
page 2

AppleGifts
Unique
Gourmet

The Original Gourmet Caramel Apple             Order at mrsprindables.com

2007 Mother’s Day Collection

Mother’s Day 
Gift Basket

The Original Gourmet Caramel Apple             Order at mrsprindables.com

Handmade Confections

Double Chocolate Peanut 
Butter Almond Apple
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Nielsen-Massey Vanillas Marketing Program 
Over a series of meetings with the Nielsen-Massey team, we determined the target demographics, goals, positioning and messaging for each of their four distinct 
customer types: consumers, retailers, food manufacturers and culinary professionals. The positioning demanded we promote the quality, expertise and history of this 
family business, so we developed an updated, more elegant logo featuring a family crest in which each element represented a brand ideal. Subsequent marketing 
followed the positioning and included: labels and packaging, website, collateral materials (all shown) as well as their marketing plan, social media, presentations, events, 
public relations and signage for trade shows and their headquarters.

Old Logo and Label

Brand Strategy: Don’t just sell product features. Sell what you can 
make with those products. We created a series of recipe booklets 

to show usage ideas, including this one that was utilized to promote 
to mixologists, restaurateurs, consumers, retailers and more.Website Strategy: Developed a site with a separate section for each of the company’s 4 

customer segments, enabling them to speak directly to the needs of each. Continued to 
manage and add content, growing site to almost 4,000 pages with features like animated slides, 

videos, recipes and more. The site averages a couple hundred thousand visitors each year. 

Cocktails 
Vanilla  &  Flavor Recipes

rosemary 
renewed
10 drops Nielsen-Massey Pure 
   Lemon Extract 
3/4 oz lemon juice
3/4 oz Rosemary Syrup (see p. 7)
2 oz CH Peppercorn Vodka 
1 rosemary sprig for garnish

Fill a rocks glass with ice. Add 
ingredients, stir and serve. Garnish 
with the sprig of rosemary.

Makes 1 cocktail

blossom 
is key
8 drops Nielsen-Massey Orange 
   Blossom Water
3/4 oz lemon juice 
3/4 oz Simple Syrup (see p. 7)
2 oz CH Key Gin
Orange peel twist for garnish

Fill a rocks glass with ice. 
Add ingredients, stir and serve. 
Garnish with an orange peel twist.

Makes 1 cocktail4 

Our third-generation, family business has 
been crafting premium vanilla and flavor 
products for over 100 years. At a time when 
mixology enthusiasts are pushing the creative 
boundaries of cocktails, it’s been thrilling to 
see how people are using our vanillas and 
pure flavors. 

Along those lines, we’re pleased to partner 
with our friends at CH Distillery, Chicago’s only 
combination working distillery and restaurant/
bar, to create these cocktails. In the same way 
we developed our cold extraction process 
to distill the flavor from vanilla beans, the 
artisans at CH have refined the art and 

science of distillation, resulting in award-winning spirits, like their flagship 
CH Vodka.  

Looking for the perfect drink 
for entertaining? CH’s talented 
mixologists have developed 
recipes that pair our flavors with 
their spirits with delicious results.

Use and enjoy!

Entertain with Flavor

-The Nielsens

                             www.nielsenmassey.com/recipes   3

winter 
in the 
Caribbean
5 drops Nielsen-Massey 
   Tahitian Pure Vanilla Extract
8 drops Nielsen-Massey Pure 
   Chocolate Extract
¼ oz lemon juice
3/4 oz Demerara Syrup (see p. 7)
2 oz CH Rum
Freshly ground nutmeg for garnish

Combine all ingredients in 
a shaker, add ice and shake 
vigorously. Strain and pour in 
a cocktail glass. Garnish with 
nutmeg.

Makes 1 cocktail

Tip: Though a delicious flavor in 
its own right, vanilla can also act 
as an effective flavor enhancer. For 
example, in this drink, it intensifies 
the chocolate, rum and nutmeg.

Redesigned Logo and Label
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Glazed & Infused Social Media 
This doughnut purveyor’s marketing team was short-handed heading into National Doughnut Day. Since we were already managing their PR and had a hand in crafting 
the promotions leading up to the “holiday”, we asked if we could provide social media support as well. For a two-week period, we took over their Facebook, Instagram 
and Twitter accounts as well as managing their ad spends and a naming contest for their new mascot. The social media promotion resulted in over 250 entries in the 
contest, over 200,000 impressions and 136 new followers on Facebook and Twitter and over 4,000 likes on Instagram... Plus, lines out the door at all their locations.

InstagramTwitterFacebook
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Urban Accents Public Relations 
Armed with a wide selection of delicious products (from spices to rubs to mixes and more), we conducted consistent outreach to local, regional and national media. Through 
this outreach, we were able to secure a number of high profile reviews including the FoodNetwork.com (shown), Phil Lempert Supermarket Guru (it was deemed a “Hit”) and, 
the seemingly unlikely Penthouse Magazine’s grilling round-up (“if the seasoning sucks, so will your food.”). As a result, Urban Accents enjoyed spikes in online sales and traffic. 

online circulation 10,210,041

print circulation 109,792

 online viewers 167,357

viewers n/a

online circulation 1,000,000

circulation 439,731

viewers 17,205

print circulation 1,073,316

Media Highlights
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Highland Baking Co. Marketing Program 
We rebranded this bread baker (top left) based on results of positioning research and developed marketing efforts that promoted its high quality products and 
exceptional service with a specific message depending on the target (fresh bread for local, frozen for national). Efforts included: email marketing, print ads, brochures 
(all shown) as well as creating and managing their marketing plan, website, collateral materials, sell sheets and folders, truck signage and a trade show booth.

Serve a burger-to-remember using one of our many varieties of buns and rolls. 
For info about our buns or huge selection of table breads, dinner rolls, pan breads 
and subs, contact us or visit highlandbaking.com.

To taste & comapare, give us a call: 847.677.2789

Burger Buns
Making Customers Swoon

#1  Par-Baked Tuscan Bun
A ciabatta-like bun that holds 
up to burgers with loads of 
toppings. Finish it off in the 
oven for that fresh-baked 
flavor and toasty texture.

#2  Pretzel Bun
Classic pretzel dough 
shaped into an irresistible 
bun. With a crusty outside 

and soft, chewy inside, it’s a 
mouthwatering alternative to 
a traditional bun.

#3  Buttery Bun
Similar to a brioche, this rich bun 
has a tantalizing golden crust. Its 
sweet, flavorful composition pairs 
well with premium toppings.

Hb124 FIN Final 1.7.09.indd   1 1/7/10   2:24:45 PM

Old Logo

Email Marketing

Restaurant Trade Ads

Brochure

Redesigned Logo
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Nielsen-Massey Vanillas Social Media 
In developing Nielsen-Massey’s social media program, we used our established system to identify goals and strategies, schedule engaging content relevant to their 
target and determine the budget for an ad spend that supported their goals. Following established positioning and messaging, we developed posts that demonstrated 
how to use the products and presented Nielsen-Massey as a vanilla and flavor expert and a leader in the culinary community. We grew their following across the three 
main platforms (along with setup in Pinterest and YouTube) from starting level to 22K+ and obtained over 2.3 million impressions last year. 1Q of this year was looking 
even better with an improved CPM and impressions at 1.4 million. 

InstagramTwitterFacebook

Facebook Like Campaign Ad
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Dandies Marshmallow Marketing Program 
Through market research and branding exercises, identified an opportunity to reposition these marshmallows from VEGAN to ALL NATURAL, opening them up to 
new retail opportunities and consumers. Included: brand identity/logo, packaging, sales materials, website and trade show booth.  

For yummy ideas & recipes, visit DandiesMarshmallows.com

Vegan • Gelatin Free • Gluten Free • Fat Free 

For yummy ideas & recipes, visit DandiesMarshmallows.com

Our New Packaging Highlights the Features 

Your Customers Are Seeking:• Clearly promotes ALL NATURAL
• Marshmallows easily seen through the package windows

• Non-GMO Project Verified and certified kosher by cRc

• Includes Classic Crispy Treats recipe 
• Vegan, gluten free, gelatin free, fat free, dairy free, 

  and nut free

NEW Packaging, Same Delicious Marshmallows
We’ve redesigned our packaging and updated our brand image! This new, memorable 

look better promotes our unique qualities,  such as using all natural ingredients. 

New packing ships fall 2015. Questions? Want to order? Contact Us Today: 630.629.9667 

or sales@chicagoveganfoods.com • ChicagoVeganFoods.com

10 oz. Dandies All Natural Vanilla Marshmallows

*Visit our website for stovetop directions.

We love marshmal lows ! 
So we created del icious ALL NATURAL 
marshmallows that offer you a 
tasty treat and peace of mind. 
That's because they're made with simple, al l natural, Non-GMO 

Project Verified ingredients–and no 
gelatin, so they're kind to our animal friends. 

Enjoy Dandies ® in s'mores and crispy treats, atop 

sweet potatoes or straight out of the bag !
1  10 oz. bag of Dandies® Marshmallows

5  Cups Crisp Rice Cereal2 Tablespoons of Margarine1  Tablespoon of Coconut Oil

Vegan • Gelatin Free • Gluten Free • Fat Free 

For yummy ideas & recipes, visit DandiesMarshmallows.com

In a microwave safe bowl, combine Dandies®,  margarine, and coconut oil. 

In 30 second intervals, with a quick stir between each, microwave* 

mixture until marshmallows are fully melted. Mix in cereal and 

stir until evenly coated with marshmallow cream. Press mixture 

into a 9" x 9" pan. Once cool, cut into squares and enjoy! 

Classic CrispyTreats

INGREDIENTS: (ALL VEGAN) Tapioca Syrup, Cane Sugar, Filtered Water, Tapioca Starch, Carrageenan, Soy Protein, Natural Vanilla Flavor. Contains: Soy. 
Chicago Vegan Foods Lombard, IL 60148ChicagoVeganFoods.comDairy Free. Manufactured in a Peanut & Tree Nut Free Facility. 

Nutrition FactsServing Size 2 Pieces (28g) Servings Per Container About 10
Amount Per Serving     Calories  90

Total Carbohydrate 22g      7%

Total Fat 0g    
     0%

Protein 0g
Not a significant source of calories from Fat, Saturated Fat, 

Trans Fat, Cholesterol, Dietary Fiber, Vitamin A, Vitamin C, 

Calcium and Iron.
*Percent Daily Values are based on a 2,000 calorie diet. 

Sugars 20g

Sodium 0mg  
     0%

% Daily Value*

10 oz. Dandies All Natural Mini Vanilla Marshmallows

all naturalMINI VANILLA MARSHMALLOWS

Minis!

We love marshmal lows ! 
So we created del icious ALL NATURAL 
marshmallows that offer you a 
tasty treat and peace of mind. 
That's because they're made with simple, al l natural, Non-GMO 

Project Verified ingredients–and no 
gelatin, so they're kind to our animal friends. 

Enjoy Dandies ® in s'mores and crispy treats, atop 

sweet potatoes or straight out of the bag !

Vegan • Gelatin Free • Gluten Free • Fat Free 

For yummy ideas & recipes, visit DandiesMarshmallows.com

*Visit our website for stovetop directions.

1  10 oz. bag of Dandies® Mini Marshmallows
5  Cups Crisp Rice Cereal2 Tablespoons of Margarine1  Tablespoon of Coconut Oil

In a microwave safe bowl, combine Dandies®,  margarine, and coconut oil. 

In 30 second intervals, with a quick stir between each, microwave* 

mixture until marshmallows are fully melted. Mix in cereal and 

stir until evenly coated with marshmallow cream. Press mixture 

into a 9" x 9" pan. Once cool, cut into squares and enjoy ! 

Classic CrispyTreats

INGREDIENTS: (ALL VEGAN) Tapioca Syrup, Cane Sugar,  Filtered Water, Tapioca Starch, Carrageenan, Soy Protein, Natural Vanilla Flavor. Contains: Soy. 
Chicago Vegan Foods Lombard, IL 60148ChicagoVeganFoods.comDairy Free. Manufactured in a Peanut & Tree Nut Free Facility. 

Nutrition FactsServing Size 18 Pieces (28g)Servings Per Container About 10 
Amount Per Serving     Calories  90

Total Carbohydrate 22g      7%

Total Fat 0g    
     0%

Protein 0g
Not a significant source of calories from Fat, Saturated Fat, 

Trans Fat, Cholesterol, Dietary Fiber, Vitamin A, Vitamin C, 

Calcium and Iron.
*Percent Daily Values are based on a 2,000 calorie diet. 

Sugars 20g

Sodium 0mg  
     0%

% Daily Value*

For yummy ideas & recipes, visit D
andiesMarshmallows.com

Vegan • Gelatin Free • Gluten Fre
e • F

at F
re

e 

For yummy ideas & recipes, visit D
andiesMarshmallows.com

Over the last few years, pumpkin has been one of the biggest flavor 

trends. Now, for the first time, you can offer your customers an 

ALL NATURAL pumpkin marshmallow. 

 Available October to December. 

Questions? Want to order? Contact Us Today: 630.629.9667 

or sales@chicagoveganfoods.com • ChicagoVeganFoods.com

Fall in Love with Our 

NEW Seasonal Flavor: Pumpkin

To order, contact us by July 21 for delivery by mid-September.

Just Like Our Vanilla Flavor, 

Dandies All Natural Pumpkin Marshmallows Are:

• Non-GMO Project Verified and certified kosher by cRc

• Vegan, gluten free, gelatin free, fat free, dairy free, and nut free

• Delicious in recipes (see Pumpkin Crispy Treat recipe on package) 

10 oz. Dandies All Natural Pumpkin Marshmallows

all natural
PUMPKIN MARSHMALLOWS

For yummy ideas & recipes, visit DandiesMarshmallows.com
all natural
PUMPKIN MARSHMALLOWS

We love marshmal lows ! 

So we created del icious ALL NATURAL 

marshmallows that offer you a 

tasty treat and peace of mind. 

That's because they're made 

with simple, al l natural ingredients–and 

no gelatin, so they're kind to our animal friends. 

Enjoy Dandies® in s'mores and crispy treats, atop 

sweet potatoes or straight out of the bag !

Vegan • Gelatin Free • Gluten Free • F
at F

re

e 

For yummy ideas & recipes, visit D
andiesMarshmallows.com

Pumpkin CrispyTreats

1  10 oz. bag of Dandies® Pumpkin Marshmallows

5  Cups Crisp Rice Cereal

2 Tablespoons of Margarine

2 Tablespoons of Pure Maple Syrup

In a microwave safe bowl, combine Dandies®, margarine and maple syrup. 

In 30 second intervals, with a quick stir between each, microwave* 

mixture until marshmallows are fully melted. Mix in cereal and 

stir until evenly coated with marshmallow cream. Press mixture 

into a 9" x 9" pan. Once cool, cut into squares and enjoy! 

*Visit our website for stovetop directions.

INGREDIENTS: (ALL VEGAN) 

Tapioca Syrup, Cane Sugar, 

Filtered Water, Tapioca Starch, 

Carrageenan, Soy Protein, 

Natural Vanilla Flavor, Natural 

Pumpkin Flavor, Annatto.

Contains: Soy. 

Chicago Vegan Foods 

Lombard, IL 60148

ChicagoVeganFoods.com

Dairy Free. Manufactured in a 

Peanut & Tree Nut Free Facility. 

Nutrition Facts
Serving Size 18 Pieces (28g)

Servings Per Container About 10

Amount Per Serving     

Calories  90

Total Carbohydrate 22g      7%
Total Fat 0g   

 
     0%

Protein 0g

Not a significant source of calories from Fat, Saturated Fat, 

Trans Fat, Cholesterol, Dietary Fiber, Vitamin A, Vitamin C, 

Calcium and Iron.

*Percent Daily Values are based on a 2,000 calorie diet. 

Sugars 20g

Sodium 0mg  
     0%

% Daily Value*

Old Package
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Hungry for more? 
To see additional work and discuss how we can serve you up marketing and PR support, contact:

Seth Bender, Partner
847.556.7511
sbender@savoragency.com

savoragency.com • @savoragency • facebook.com/savoragency


