Savel

the food agency




WE KNOW FOOD.WE LOVE FOOD.
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Savor is a full-service marketing commmunications agency. So, yes, we are skilled at building brands and increasing

sales by developing marketing strategies and executions (planning, collateral materials, web, social media, PR*...).

Even more than that, we are food & restaurant focused. VWe subscribe to the food publications.We attend the

food trade shows and events. And, we regularly interact with restaurants, associations, journalists and chefs to

keep up on the latest trends and the state of the restaurant and hospitality industry.

This means that when you sit down to discuss your marketing communications with us, we understand the
complexities of marketing your restaurant and can recommend strategies and executions based on your needs

that have been successful for our other clients.
Best of all, we think you'll like working with us.We're a fun, creative group that makes the process of promoting
your restaurant as simple, organized and straightforward as possible for you.

What else should you know about us! Our company has been food-centric since 2005.We're located just
north of Chicago in Evanston, IL.We're woman-owned. We all like chocolate. But, can't agree on what kind.

We'd love to learn more about your company. Contact Seth Bender at sbender@savoragency.com or

847.556.751 | right now.
Or; first, take a look at the work we've done for other food companies and restaurants and get a sense of our

capabilities...
Enjoy!

*Flip to the next page to see our Menu of Services.
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Our list of services includes (but is not limited to):

Marketing Strategy

* Research

* Marketing Plan

* Promotions Calendar

Digrtal Marketing

* Websites

* Email Marketing

* Search Engine Marketing

* Search Engine Optimization
* Banner Ads

* Blogs

* Social Media

* Digital Listings (Yelp, etc.)

Brand Identity

* Brand Positioning/Focus
* Logo Development

* Sighage

Collateral Materials

* Menus

* Brochures

* Package Info

* Check Presenter Inserts
* Table Tents

OUR MENU OF SERVICES

Public Relations

¢ Plan Development
* Media Outreach

* Blogger Campaigns
* Sponsorships

* Promotions

* BEvents

Advertising/Direct Marketing
* Ads

* Postcards/Mailers/Letters

* List Development & Analysis

Savor is a full-service, marketing communications agency.We help restaurants like yours build brands and
increase sales through such tools as marketing plans, PR, websites, social media, etc.

But, the trait you'll find the most enjoyable is our passion for all things food. And isn't that what you've
been looking for! Someone who knows your industry and has a passion for it equal to your own?
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Media Highlights Yelp Elite Event: Increased reviews and exposure while improving
the overall rating and making top Yelpers fans of the restaurant.

Make it Better | Disotto

Saver ST

FOX News at 12 noon | Francesca’s
Date: March 8, 2017

eve o * @ & yelp.com ¢ L=

Near evanston

5 Things to Do: May 19-21 e
Yelp’s Elite Week at Davanti
Enotecal! EIDTR ore o Rosones

EICIIEIE 25 reviews | voiie

Yelp Events |/

Disotto Anniversary Wine Dinner

@ Museum of Broadcast

. Communicatio

Map dota 22

@ Davanti Enoteca
30 E Hubbard St
Chicago, IL 60611
Near North Side

4 Got Directions

@ @ Grand-Red and 2 more stations

(2 yelp comvevents/chicago-yelps.

@ send to your Phone

Chicago Tribune _Francesca's “My +1 and | decicd to go with he Burrata, Vea! Meatballs, Bistecca Davarti, o
ncag Asparagus and Ricotta Filled Pasta and a couple giasses of win.” In 4 reviows / Editbusinessinfo
hers-day-fooddri I Hours
e . “The Brown Butter Blondie was warm and gooey, topped with maple gelato, caramel
| sauce, and aimonds.” In 2 reviews £ Add business hours
ChicagoTribune St i

18 Father's Day food and drink specials
around Chicago and suburbs

Blogger Event: Increased mentions on social media
and built relationships with local bloggers.

F

Tog us anc contn
A
@Davantignorec,

WXLC-FM 102.3 Jimmy & Lisa Morning Show‘ Disotto
Date: Feb 24, 2017
Audience: 331,000

DailyHerzld
Dining events: Francesca's
offers free dinner for dad on
Father's Day

FRG wanted to increase media coverage of its three Italian restaurant concepts (26 locations) to both encourage return visits from past patrons and reach new
audiences. In collaborating with the FRG team, we pulled out efforts from their marketing plan that would resonate with the media while also providing additional ideas
(such as Yelp Elite and Blogger Events). All three restaurants saw steady coverage across TV, radio, print and online in the first six months of this year with over 60 media
mentions accounting for 300 million impressions and over 100 social media mentions from media accounts blasted out to a combined 250,000+ followers. 4



Facebook

Glazed and Infused Doughnuts
ublished by Seth Bender (7]
Like This Page - May 25 - Edited - @

WIN FREE DOUGHNUTS FOR A MONTH1I!

Our new Maple Bacon Long John Mascot needs a
name. TO ENTER, COMMENT BELOW WITH YOUR
NAME SUGGESTION. OR, TAG US (@GOGLAZED)
WITH THE HASHTAG #GLAZEDNAMEGAME WITH
YOUR NAME SUGGESTION. Then celebrate
#NationalDonutDay with us Friday, June 2 in our
stores.

Enter by midnight CST 6/30/17. We'll announce

our favorite on 5/31/17 and ONE winner will
receive a $150 gif... See More

@ TagPhoto @ AddLocation /' Edit

il Like @8 Comment A Share a-

Q0% 9 Chronological *
26 shares 233 Comments
View previous comments 60f233

- Katie Richert Sticky Sizzle
Like - Reolv - Messaae  Mav 30 at 8:260m

Wite a comment

Glazed and Infused Doughnuts
Published by Seth Bender [7)
Like This Page - June 2 - @

Thanks to Steve Dahl and WLS-AM 890 for having
us on to talk about our #SalvationArmy
#Doughnuts. We'll be serving these Vanilla Bean
Glazed Doughnuts with Red, White and Black
Sprinkles on Saturday, June 3 (last chance!). 50%
of proceeds go to The Salvation Army Chicago
Metropolitan Division. #NationalDonutDay

@ TagPhoto @ Add Location ' Edit

e Like ®8 Comment 4 Share B~
001 Chronological
2shares 2 Comment

. Amy Hussmann Mckinley That's my girltt
Like - Reply - Message - June 3 at 6:54am

n Rick Hussmann Steve Dahl was insane (ly funny).

Wite a comment.. [SACITRE)

Glazed & Infused Social Media

Twitter

Glazed and Infused
@goglazed L

(1/2) This #MemorialDay we honor the 100th
anniversary of Doughnut Lassies-These
brave @SalvationArmyUS women served
doughnuts to WWI troops

I
ENNELNE By

i

10:30 AM - 29 May 2017

3retwects 6likes @D QEOE @

Instagram

Glazed and Infused
@goglazed

Something BIG is coming for
#NationalDonutDay & we’ll need ur help.
Check BAC-ON Twitter this wk for a contest
announcement. #GlazedNameGame

—

8:15 PM - 23 May 2017

2reweets 16Lkes S HOREO © QDO

() sogtozea [ Fotiow |

goglazed Support The #SalvationArmy,

Enjoy A #Doughnut!

>>5>>55>

Salvation Army Doughnut: #Vanilla Bean

Glazed. Red, White & Black #Sprinkles.

50% of proceeds go to The Salvation Army

#Chicago Metropolitan Division

(@SalArmyChicago).

>>>>53>>

ONLY available Fri, June 2

(#nationaldoughnutday!) & Sat, June 3 in

any of our 5 stores. Pre-order online at:
goglazed. he-salvati

army
goglazed #doughnut #donuts
#doughnuttime #bestdoughnuts
#bestdoughnutever #glazeddonuts
#glazedandinfused #chicagofoodie
#chicagofood #chicagodoughnuts
#foodporn #foodie #instafood #dessert

O Q

578 likes

MAY 26

Log in to like or comment.

() sostazea [ Fotiow |

goglazed Get This Doughnut for FREE!
Stop by any of our 5 locations this Friday
(#NationalDonutDay!) and get a coupon for
a Free #Vanilla Bean Glazed #Doughnut
with any purchase. Redeem any time the
#GoGlazed doughnut craving strikes
between June 5 - July 5. See ya Friday!

View all 32 comments
tylerchaumet @evanschlinke

mackenziedemarco @brittanie jean get
one for me@my fav place

miguel_core1 Perfection
sophg22 @dani_hammer0530
ripley0 My fave donut!tt
tanvismo @slking24

b.kane07 @maritza1441 i like free
caseyjacobs712 @kmruss2

© Q
820 likes

MAY 31

Logiin to like or comment.

This doughnut purveyor's marketing team was short-handed heading into National Doughnut Day. Since we were already managing their PR and had a hand in crafting
the promotions leading up to the “holiday”, we asked if we could provide social media support as well. For a two-week period, we took over their Facebook, Instagram
and Twitter accounts as well as managing their ad spends and a naming contest for their new mascot. The social media promotion resulted in over 250 entries in the
contest, over 200,000 impressions and |36 new followers on Facebook and Twitter and over 4,000 likes on Instagram... Plus, lines out the door at all their locations.
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“UNIQUE SPECIALTY BREAD & ROLLS"

Old Logo

Redesigned Logo

Brochure

Highland Baking Co. Marketing Program & Executions

HISHLAND PAKING CO.

Bread is our passion. Service is our specialty.

SUPERIOR bREps

i an
Aehieving delicious reayrec Sl
Ty time,

PRESHILY paxep,

re
hread_\s/\;‘:ézrg better thap fragy
4 @ ours
© the Chicagolang ar;"l Z:d deliver

S 2 week

Restaurant Trde Ads

rom three simple ingredients,

Visit us at NRA Booth #1431

3

Serve a burger-to-remember using one of our m:

0 ';/ [
[
For info abaut our buns or huEelecton GREHINN 7

and subs, contact us or visit highlandbaking.com.

i HIQHLAI‘iD BAKING CO.
To taste & comapare, give us a call: 847.6! o “Bread is our passion. Service is our specialty.

#| Var-Baked Tuscan Bun
A ciabatta-like bun that holds
up to burgers with loads of
toppings. Finish it off in the
oven for that fresh-baked

/ flavor and toasty texture.

#2 Pretzel Bun

. e preczel dough

. shaped into an irresistible

" bun.With a crusty outside
and soft, chewy inside, it’s a
mouthwatering alternative to

a traditional bun.

Durger Duns

[Making Customers Swoon

ke

#3 Buttery Bun

Similar to a brioche, this rich bun
has a tantalizing golden crust. Its
sweet, flavorful composition pairs
well with premium toppings.

Bread is our passion. Service s our specialty.

Email Marketing

We rebranded this bread baker (top left) based on results of positioning research and developed marketing efforts that promoted its high quality products and
exceptional service with a specific message depending on the target (fresh bread for local, frozen for national). Efforts included: email marketing, print ads, brochures
(all shown) as well as creating and managing their marketing plan, website, collateral materials, sell sheets and folders, truck signage and a trade show booth.
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Take Out Menu

COOL SUSHI
Sushi Combinat

Menu Concepts

Spicy Tuna (6) 5.75 5
DINE-IN . CARRY OUT . DELIVERY . CATERING,

SUNDAY - THURSDAY 11 9:300m
FRIDAY & SATURDAY 11:0 0:30mm

773.880.9800

2032 WEST ROSCOE ST. CHICAGO, IL 60618
HOTWOKSCOOLSUSHI.COM

ENJOY
CLASSIC
ASIAN CUISINES

SUNDAY - THURSDAY 11 9:30em
FRIDAY & SATURDAY 11

773.880.9800

HOTWOKSCOOLSUSHI.COM

DINE-IN . CARRY OUT . DELIVERY . CATERING

DINE-IN . CARRY OUT . DELIVERY . CATERING B BT ¢
SUNDAY -THURSDAY 11:004am - 9:30pm ‘#“ 5 ; l) .I 1 SUNDAY -THURSDAY 11:00Am - 9:30pm

FRIDAY & SATURDAY 11:00Am - 10:30em FRIDAY & SATURDAY 11:00am - 10:30pm

SUVN‘DAY TO THURSDAY 1 I:OOAM‘- 9:30pPm 1 2 4 1 2 4
3 2 2 3 FRIDAY & SATURDAY 11:00, - 10:30 3 & 3 5 . 3
1 S 3 4 5 = 1 4 30 S. MICHIGAN AVE, CHICA(:Z, s 606;:

30 S. MICHIGAN AVE, CHICAGO, IL 60603 HOTWOKSCOOLSUSHI.COM
HOTWOKSCOOLSUSHI.COM HOTWOKSCOOLSUSHI.COM

30 S. MICHIGAN AVE, CHICAGO, IL 60603

Delivery Informatio
y Charge - $2.50 Minimum Order - $15

2032 WEST ROSCOE ST, CHICAGO, IL 60618

Hot Woks Cool Sushi Menu Design

This Asian fusian restaurant chain wanted to better attract the younger demographic that lived in the areas surrounding its Chicago locations. Up to this point, they had
always had their printer design their take out menus—a recipe for good print pricing but boring visuals. They needed to stand out from the crowd. We worked with them
to spice up their menu, so it both better communicated their food offerings and provided them with a fun, more trendy image that would appeal to their target.
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Grand Opening Event
4]

i NOW OPEN!

: 30 W. JEFFERSON
: NAPERVILLE, IL

DOWNTOWN - R 11AM - 11PM DAILY
NAPERVILLE ST
JUST GOT
TASTIER!

Stop by our Downtn apvt\le . (JET ONE FREE

location at 30 W. Jefferson to satisfy of equal or lesser value
your sweet and salty cravings with - ., T

delicious Haagen-Dazs® ice cream, 18
unigue gourmet popcorns and a great
selection of Intelligentsia coffee drinks.

Direct Mail / Handout

Buy One Popcorn

GET ONE FREE

of equal or lesser value

rn P
ime

$1.00 OFF

any Coffee Drink!

Haagen-Dazs ¢ Popcorn Palace Direct Mail/Grand Opening

When this ice cream shop/popcorn emporium opened a new location in downtown Naperville, we partnered with the franchise owner to get the word out. For the
mailer; we purchased a targeted list, developed the piece and coordinated printing and mailing (this piece was also handed out at local events and busy spots). Even
more, we developed ads for the local papers, planned the Grand Opening Party, reached out to local media and secured a ribbon cutting with the mayor of Naperville
(top right). It was quite an introduction that resulted in thousands of visitors right off the bat and good awareness in the community.

>




Website
( J @ eno J

home menu about us private events press contact

Picnic offers classic American alfresco
fare, with a contemporary fouch. Taking
the conventional tradition of picnicking
indoors, the menu focuses on locally
sourced ingredients and homemade
foodstuffs. A neighborhood eatery & ‘
family gathering plac. =
Sammy of the Month:
Hours: This Little Pigay
We're open for lunch daily House smoked pork shoulder,
11:00am - 4pm smothered ey bbg.
Reservations welcome Served with fresh slaw,

Amerian picnic [are with a modern twist

L

¢
but not necessary. atop a toasted challa roll.
Picnic offers traditional American alfresco fare, with a contemporary touch.
Taking the conventional custom of picnicking indoors, our menu focuses on locally
s of some serious homemade cooking.
|

Starters

Marching Band.....$6.95

Fried buttermilk chicken drummies, served
with blue cheese and buffalo sauce. Featuring
local, free-range chicken.

all beef house-smoked sausage.
The Chili Cookoff.....$5.95

A flight of homemade ch

Nachos Libres $6.95 with chicken

or $5.25 vegetarian

Loaded Blue Corn Nachos with pulled
Chicken, Guajillo Salsa and all the fixir.

Sammies

All Sandwiches feature Highland Baking Co.
bread and are served with a pickle spear,
and your choice of two sides. All courses are
available in Kids" portions.

This Little Piggy.....$10.50
House smoked pork shoulder, smothered in
honey bbq. Served with fresh slaw, atop a
toasted challa roll.

And the Wiener Is....$7.
All beef frankfurter dragged through the

cago Style-no ketchup allowed.
Tucked info a poppy seed bun.

The 3 Amoogos.....$7.50

Local Butterkase cheese, 5-year cheddar and

Swiss. Served grilled Panini style on sliced brioche
arugula. Comes with a cup of Heirloom Tomato

Soup. Peppered Bacon available upon request.

Includes 1 additional side.

The Americana.....$10.50

10 oz. Angus beef with lettuce, fomato, onion, pickle
and cheddar cheese. Served on a Kaiser roll with
mayo & kefchup. *Meat can be substituted for a
grilled portabella

French Connection.....$10.50

Breaded chicken breast with smoked ham, Swiss
cheese, sautéed mushrooms and dijonaise. Served
on sourdough.

Big Kahuna.....$8.50
Tuna fish salad with lettuce, fomato and homemade
green tomato relish. Served on rye.

Drinks

Homemade Sodas.....$:
Grape. Black Cherry.
Orange. Gingerale.
Sparkling Lemonade.
Root Beer Float with
homemade ice creal
MilK.....$1.75

Sides

All sides are $2.50 a la Carte
or $6.50 family style.

Mac & 5-Cheese is $3.50.
Classic Potato Salad
Shoestring Potatoes

Baked Beans.

Chop Salad

Heirloom Tomato Soup

Melon Plate-the 3 classics:
honeydew, cantaloupe &
watermelon.

Oven Baked Mac & 5-cheese
(family style or single serving)

Desserts

Whoopie Pie.....$2.75
(chocolate & banana cream)
Ice Cream Sandwiche:

(Flavor of the day)
Homemade Popsicles.

(concord grape, blood orange,
coconut lime & orange carrot)
Seasonal Cobbler....$5.25

“I have a better idea.
How about a picnic?”

hitty Chitty Bang Bang

[ bos 1 5.0 |

Remedy the Bitter Cold...

with our Bottomless Hot Chocolate Cup.

Wrangle your friends and come honker down
with our exquisite hot chocolates. Our special
Hot Chocolate Menu runs the gambit from classic
fo exofic origin-specific cocoa powders to paired
spices fo flavored marshmallows. These hot mugs
will warm your fingers and your soul.

And because winter in Chicago can be a drag,
wefs offering you a Bottomless Cup, (ye, that
mears more homemade whipped cream and
marshiallows foo). veid sl get warm agen

Visit pienicchicaga.com for hours and menu offerings.

Picnic offers traditional American alfresco fare, with a contemporary fouch.
Taking the conventional custom of picnicking indoors, our menu focuses on locally
sourced ingredients and delicious bites of some serious homemade cooking.

r New Summer Favorites
Get ‘em while it’s hot!

Try one of our new summer items and dessert is on us!
Valid until it gefs Cald outside.

Picnic offers classic American alfresco fare, with a contemporary touch.
Taking the conventional tradition of picnicking indoors, our menu focuses
on locally sourced ingredients and homemade foodstuffs.

eatery

isit picnicchicago.com for hours and menu offerin
Become a Picnic fan on Facebook, or Follow us on Twitter @PicnicEatery.

We worked directly with the founder/executive chef of this restaurant to develop a positioning (fun play on picnic food), brand strategy, brand identity (see logo) and
executions (menu design, website, email marketing) to promote this new concept.




Hungry for more?
To see additional work and discuss how we can serve you up marketing and PR support, contact:

Seth Bender; Partner
84/.556.751
sbender@savoragency.com

savoragency.com ¢ @savoragency * facebook.com/savoragency




